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Wages have been 
stagnant  and have only 
increased 1.8% from 

2000 to 2014.

The biggest 

challenge facing 

the veterinary 

profession...

The biggest challenges facing your clients
and affecting your practice...

Veterinary prices 
increased 91% 

from 2000 to 2013.

Median household 
income is 2.4% 

lower than in 1999.

57% of the 
population has

less than $1,000 
in savings.

VetBilling’s parent company, Electronic Billing & Customer Support (EBCS) has helped businesses in numerous industries since 1986. 
For over 30 years, EBCS has been helping companies manage their billing, collecting, cash flow, and customer satisfaction. Our 
commitment to excellence in customer care, efficiency, technology, and professionalism serve as guiding principles to our success and 
yours. VetBilling was founded to introduce our 30+ years of experience to the veterinary profession enabling you to help more pets and 
increase practice revenue. 

Worried about clients that won’t pay? It’s time to change this mindset and begin thinking of creative ways to grow your practice. You’re 
an entrepreneur that opened your practice to help as many pets as possible. Don’t let the deadbeats stop you from helping the rest 
of your community. Do not let the deadbeats dictate how you handle all the other good paying clients that are in your community that 
cannot afford to pay in full all at once. 

Payment Plans  •  Prepayment Plans
Wellness Plans  •  Pet Savings Accounts

Stop the negative trend in new client growth.
Buck the trend by offer VetBilling payment solutions.
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VHMA Insider Insights 
New Client Growth compared to previous year

Average 6.3% drop every month!


